
LAJAST: Journal of Humanities and Social Science 

ISSN: 2545 - 5591(online) 

Vol. 1 Number 1, November, 2017 

www.asuplafia.org.ng/journal 

 

7 Page 

 

Creativity and Innovation: A Critical Factor for Sustainable 

Growth in Nigeria 
 
 

Yaro, Obadiah Otso
1
  Ebuga Emmanuel Attah

2* 

1. Department of General Studies and Pre-ND Nasarawa State Polytechnic Lafia,  
2.  Department of Estate Management Nasarawa State Polytechnic,Lafia

 

      
*
E-mail of the corresponding author:  emmanuelebuga@gmail.com 

 

 

Abstract 

Creativity is an impetus to the growth and development of any nation. It goes with positive thinking, determination 

and hardworking. The paper observed that creativity and innovation have not being given their rightful positions in 

the development of Nigeria. Inspite of the potentials and the resources which abound, Nigeria has not really tapped 

into this novel opportunity. Based on the recent global innovation ranking index, Nigeria is nowhere to mention 

among the top 30 countries. Even where it was mentioned in the previous global innovation ranking index for 110 

countries, Nigeria was ranked 88
th

. The country has always been a mono-economy depending on oil with less 

emphasis on other areas of youths development and wealth creation. For national development to be achieved the 

country must find individual expressions through creativity. For the purpose of this paper, relevant literatures were 

reviewed through secondary sources of data. The paper conclude by recommending among others that encouraging 

creativity and innovation particularly among the youths in the country can salvage Nigeria’s falling economy and 

reduce the growing rate of youths unemployment, restiveness and agitations. The country can also prioritize 

creativity and innovation devoid of sentiment as a means of diversifying the economy. Countries that have explored 

and utilized their full potentials in creativity and innovation are rewarded with wealth. 
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INTRODUCTION 

In the beginning God created the heavens and the earth. He finally created man in His own image so man is also 

creative. Thus creativity and innovation is very important to God because he has given man the talent and the ability 

to create one thing in his life time. Why the lamentation when we have the brain and capability? Fifty seven (57) 

years after independence there is little or no change in the way Nigeria conduct herself. Nigeria is still what it was at 

independence doing the same thing with little or no change. Nigeria is still in the business of exporting raw materials 

and importing finished goods. The nation’s system of farming is largely subsistence with little mechanization. 

Nigeria has not abandoned the old method of production which has been labour intensive. The Nigerian government 

had only paid a lip service to technical and scientific education. That is to say that the educational system is still 

largely theoretical with no innovation. For instance, according to global innovation ranking index for large and 

smaller countries in 2009, Nigeria is ranked 88
th

 among 110 countries with negative innovation inputs and outputs. 

Further global innovation ranking index of 2015, 2016 and 2017 as compiled by Boston Consulting Group for top 

30 countries, Nigeria was not even mentioned which goes to tell us how poorly innovative and creative the country 

is. (www.globalinnovationindex.org). In terms of trade and commerce, Nigeria has been a distributive economy with 

no production. It would appear as if Nigeria is short of productive ideas even though God has graciously and 

creatively endowed every human being with brain- the faculty of thinking and reasoning. Most people in the third 

world countries with Nigeria inclusive are living in poverty and having high unemployment rate for lack of 

creativity and innovative spirit. About 98% of the creative powers that God gave to mankind are laying idle so they 

have unemployment, poverty and hunger to contend with. To break away from this undesirable status quo, Nigeria 

needs to be creative and innovative. Creativity and innovation is what spurred a lot of nations in the world 

particularly the Asian Tigers to be what they are today having started with them at the same level of 
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dependency. This paper sought to analyze how creative our innovation could be as a critical factor for advancement 

and also serve as a fundamental tool in tackling not just Nigeria but also Africa’s level of poverty, misery, 

hopelessness, unemployment and many societal vices. 

 

 

THEORITICAL FRAMEWORK 

This work is anchored on the laws of creativity and innovation. The law of creativity demands that we think 

differently. This is borne out of the realization that when we all think alike, then no one is thinking. Be creatively 

different. Think like there is no box (Hexavia Law of Business-Law 8). In his book Diffusion of innovation, Rogers 

(1962) in Wikipedia, argues that diffusion is the process by which a new idea is communicated overtime among the 

participants in a social system. That four main elements influence the spread of ideas: the innovation itself, 

communication channels, time and a social system. 

According to Edward de Bono the originator the concept of lateral theory in Ibitoye (2005), there are two main uses 

of creativity. The first use is to do that which you are doing in a better way, which may mean doing it faster at lesser 

cost, with lesser waste, with higher quality and simpler way. Then, there is a second use of creativity which is to do 

better things, he says. This means new products and services or adding new values to existing products and services. 

 

REVIEW OF CREATIVITY AND INNOVATION 

Dworetzky (1997) defined creativity as the ability to originate something new and appropriate by transcending 

common thought constraint. 

Edward De bono (1992) opined that creativity simply means bringing into being what was not there before. 

Creativity is problem solving although of an original innovative nature 

Mirriam Webster Dictionary defines innovation as simply the introduction of something new. This definition is 

corroborated by Gilfiillian 1970 and Kaiser Feld 2005 cited in Student Entrepreneurship Resources (2015). 

Manual (2015:p73). In their words, they define innovations as anything new. Although Stevenson and Kaafarani 

(2011) seem to agree with the above given definition, they draw attention to the needful that innovation to be truly 

innovation, a product or service has to have three elements: it has to be unique, it has to be valuable and it has to be 

worthy of exchange. 

Viewing creativity and innovation as the most fundamental of all human resources and skills and as the currency of 

contemporary economy, Ibitoye (2004) simply describes creativity as a process of generating new ideas into new 

products and services. We could infer from this that creativity discovers new opportunities but innovation makes the 

opportunities to work better. Furthermore, Ibitoye asserts that innovation is the transformation of ideas into 

marketable products and processes. Innovation is taking ideas to the market. It is the commercialization of new 

ideas, concepts, designs and perceptions. Better skill, he says that innovation is the transformation of creativity 

thoughts into quantifiable gains. 

 

THE NEED FOR CREATIVITY AND INNOVATION IN OUR COUNTRY 

The greatest asset God has given to mankind is the brain. This is given to us for creativity, innovation and productivity. 

Human brain is the principal factor that determines his success in life. Every progress and advancement in life is traceable to 

mental activity. The power to succeed in life is not in going to school per se, but in the mental exploitation of the brain. Our 

level of influence in the world is determined by our level of productivity but it is the quality of ideas that flows through our 

minds that determines the quality of the product, service or productivity. Therefore, as the life wire of any economic entity, 

the pursuit of creativity and innovation will among several things prevent obsolescence, increase productivity and reduce 

unemployment, achieve high quality, lower cost and faster competition, create job and lasting wealth, reduce crime rate, 

prevent stagnancy and complacency, eradicate poverty and misery, facilitates self actualization, a happy and fulfilled life, 

move our beloved country away from the tradition of culture and imitation into unique visionary and practical expression of 

our in-built potentials, quicken economic growth and development and by extension help Africa to convert her numerical 

strength to economic power. 

 

CONCLUSION AND RECOMMENDATIONS 
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Lack of creativity and innovation has been the bane of our development. Yet it is an undisputable fact that no country, state 

or society can grow beyond its level of creativity and innovation. This, in our view is the most guaranteed pathway to human 

development as already exemplified in the developed world. Therefore, we wish to use this medium to call upon our leaders 

in Africa and in Nigeria in particular to feel challenged and strategize to promote creativity and innovation as a matter of 

policy and priority. This they can do by: 

1. Creating the right working environment where workers win Nobel prize for their creativity as best     practice in advanced 

countries of the world. In the words of Bill Gates, cited in Ibitoye (2006 p36)      great ideas alone does not guarantee success, 

you have to create an environment where these ideas     can be transformed into products and services that are easy to use. 

2. Getting the right people together by setting aside sentiments, sectionalism and nepotism that     militates against 

meritocracy. 

3. Making workers secured, not threatened. Workers should be rewarded as and when due as spelt out     in the terms and 

conditions of service without subjecting them to any form of hardships. 

4. Keeping people from getting too specialized 

5. Creating a forum for discussion and disagreement as in brainstorming as this will make them think     outside the box. 

6. Getting people involved and immersed in problem solving by co-opting them into leadership role. 

7. Both leaders and the led should endeavour to rid themselves of greed that normally becloud good    sense of reasoning. 
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